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The All—in—one

*FOR ALL



Re— 1nventing
the one —piece

ORIGN STORY

Westartedoutwithonesimple mission:tore-inventtheonepiecesnowsuit.

The one piece was the original fashion statement and pinnacle in
technical outerwear for the mountains. It fell out of favour with
the introduction of jackets and pants in the 90Q's, but the industry
became stale, with the same brands making the same products.

We felt it was time for the one piece to lose its retro tag, and to be revived
once again into the ultimate stand out piece for skiers and snowboarders.
In 2014 our adventure of bringing the one piece back to life began,
and what a journey building a brand from nothing turned out to be.

It's a mission we've stayed true to since day one, but the brand has
always been about more than just a single product or concept. It's
about being individual, inclusive, progressive and ultimately different
from everyone else. We want our brand to turn peoples heads, to make
people smile, and to make people feel like they are part of something.

“In order to be irreplaceable, one must always be different”.

Dare to be Different.

UPDATE

Oneskee was born from a re-invention of a dated classic but 15 years
down the line, must adapt itself once again to ever changing trend
cycles. With the outdoor sports aesthetic growing stronger amongst
gen-z and community based sports such as run clubs dominating social
media, leaning into ‘gorp-core’ and the street style version of classic
workwear shapes is the perfect avenue for the brand.

With a fresh view of the styling, photography and marketing of Oneskee
through the lens of a skate documentary or family holiday-cam, the
brand can get back its effortlessly cool expression, bursting with realism
and heart.

Oneksee is a one-stop-shop for the adventurous family.

Rebel skater teens have started families, but the wild trips continue

and evolve. Inner children break free of their working life to explore the
great outdoors once again through the eyes of their kids. Revel in nature
with the community you've built as families blood or built create a new
generation of memories.

Dare to be outdoors.

oneskee



VISION

MAKING BOLD, MULTI- FUNCTION SNOW
ESSENTIALS EFFORTLESSLY COOL.

The place to shop everything—in—one for
you and your adventurous family.
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SNOW

High-performance multifunctional skiwear

multi—function suits
base layers

HALCYON

cult 1tems - co—ordinate with
friends + family

PRODUCT

CATEGORIES

Multifunctional suits
High-Performance materials
Cold weather outerwear
Tailored fit

HERO PRODUCT

Snow Suits
Multifunctional sets




PRODUCT

Lifestyle

All year round style

functional year round style
performance in all terrain

CATEGORIES

Cold weather outerwear
Base layers
Accessories

Outdoors gear
Casualwear
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slopes to street
apres + beyond

HERO PRODUCT

Graphic Tees
Hoodies




Kids

Co-ordinate with parents

cult items - co—ordinate with

friends + family
f !

PRODUCT

CATEGORIES

Snow + Lifestyle
for Kids:

Cold weather outerwear
Base layers
Casual wear
Accessories

HERO PRODUCT

Matching Suits +
Graphic Tees




Womens susroves




KEY STATS

Age 20—40yrs

All genders

Young professional

Active + competitive
Fashion conscious
Health/performance focused
Friends + family community
Money to spend
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CUSTOMER

SPARE TIME

Run clubs + Gym
Hikes + camping
Team sports
Reading

TRAVEL

Up for adventure with friends
or family. Mixes luxury +
carefree camping

WISHLIST

Minimalist design
Tattoos
Performance gear + supplements
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FOLLOWS

Sports + athletes, Magazines such as:
hypebeast, vogue, i-D, Podcasts,

CUSTOMER

HE SHOPS AT

END, SSENSE, HIP, represent, cole
buxton, hoka, nike, gramicci, duke+dexter,
stussy, high end second hand

SHE SHOPS AT

END, HIP, Ganni, Cos, & Other
Stories, Zara, Asos, Damson
Madder, Nakd, Stussy,



SNOW

COMMERCIAL

salomon
northface
arc-teryx
patagonia
columbia
ellis brigham
mountain warehouse
helly hansen

ASPIRATIONAL

moncler
miu miu
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PLEBIN

COMPETITORS + ASPIRATIONS

LIFESTYLE

COMMERCIAL

cole buxton
represent
nude project
illicit bloc
carhartt
UNIQLO
H&M
Asos

ASPIRATIONAL

aime leon dore
acne studios

rhude
Ganni

by avtists for artists




VISUEIIS +
Assets

BRAND

siscailer on 2eu 1y g1 Fusye pom pesuour 3@ o) messsl By pun o e o v g usmes) e gl e oo gl oo ps)
B0 e e s s a0 e i pdond S s I S POTous Ao SOLUQ g g S pofmadarn s o A,

€ - BT HALNIM /NWOLAY - H3V4S TV D01



Duke Racr

‘screen print details and a classic snapback fastening.

A Friend
Named
Cousi

PHOTO SHOQOTS

e
‘Shop the D+D Gift Guide on dukeanddextercom

Actions shots

CAMPAIGN ECOM STILL LIFE
In the outdoors: Studio with BTS feel Creative styling
Mountains in all seasons Rails Folded product
Aunthentic relationships Props Flat lays
Holiday pics Backdrops
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FIRST IMPRESSION

Anyone viewing Oneskee’s social
media is sharing it straight to the
group chat — to plan the next trip.

Whether it’s getting the family or the
gang together, Oneskee is a source of
inspiration and envy for the best
memories of your life.

As your family grows, the fun is
only just starting. Life at Oneskee
is authentic adventure, without
compromising your style. Tumbles

with the kids, tricks with the mates -
it's all part of life and we're living it.

Get packed with everything you
need for the next trip.

SOCIAL PRESENCE

INSTAGRAM

Aim:

Display range
Push USPs +
Technical performance
Launch new product

Content ideas:

Campaign shoots
BTS clips from shoots
Creative still life
Product teasers
Influencer/partnership imagery
Functional details
Action shots + trick videos
Kids being cute + cool
Kids that are sick at skiing

TIKTOK

Ain:

Sell the lifestyle
Share brand story
Hype up partnered athletes
Make viewer jealous of ski trips

Content ideas:

Real life use of product - run clubs,
coffee shops, apres ski
Cool goofy kids
Interviews with athletes
Handheld cam diaries
BTS design story
BTS at shoots
‘Pack with me’ for trips
Employee’s fave pieces
Relevant trending content
Tricks + falls
Creative filmmaking
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WEBSITE

LOOK + FEEL

Clean layout
Modern minimal
Fashion editoral influence
Textural + tangible

HOMEPAGE

HERO BANNER
= STORY-TELLING

ECOM = NEW IN

USP KEY
DESIGN PRODUCT
DETAILS PUSH

MEN > SPRING 21 COLLECTION

SPRING 21

HIGHTOE SOEKS

100% Organic Catton
A416571JVHB1000

TRACKSUIT JACKET
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©COLOR Neon Yelow
< Compostion: 100% Plyester
2 Progect 10: 473N ZSNGTI 21




New Colours*

*and some additional colours restocked!

EMAIL

LOOK + FEEL

Nevitra S{M&"‘é
Drop 007 /004

Clean layout
MANOR DAO IS A MODERN TALE OF LUCK, ( Modern minimal
GRIT, KNOW-HOW, AND THE MAGIC THAT = : : :
ARJ%E WHEN % %SSORTMENT OF { Fashion editoral influence EST. 2020

COME Textural + tangible
Creative still life + flat lays .
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TOGETHER TO BUY A GODDAMN MANOR.
LAYOUT
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blending seamiessiy wi virually any wardobe choice. -

Beige: Aversate, sot,and warm tone thal exudes sophisicaion and works
seaitiessly wih arthy, neutial paleties. Periect for 1hose who apprecate o i, o o e o e o el e
‘subtle warmth in their can replenish their collections while new fans can experience the iconic ety e b
Grey: A ciassic medium grey hue that blends modemity with practicaiy. Smpicty that the brand embodies.

MERCH BEANIES Y.

©2025 local-space. Al ights reserved.

Peruse the mood
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CUORE DEL RAINBOW
VESUVIO CHARD
as the planet as the planet

intended

intended

PRODUCT DETAIL

ITALIAN
AUBERGINE
as the planet

intended

SUNSWEET
MELON
as the planet
intended
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